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Showers of Blessings 
at Christmas 

Christmas is a time we should be thinking about good things. For it 
reminds us that Christ, our hope and consolation is always “with us.” 
Wish you a very blessed Christmas. 

Yet, sometimes we feel that there is nothing to be happy about as we 
encounter terrible stories on a daily basis around us. CUMIN cannot be 
silent about the massacre of 14 women in the wake of sterilization in 
Chhattisgarh. The plight of women in India, especially in the less 
developed areas is pathetic from every respect. Women suffer from 
their irresponsible husbands, daughters from their mindless fathers, 
from voyeuristic eyes of public, from public officials including police 
and so on. 

The secular media’s social responsibility as usual was reduced to their 
routine sensational reporting of the issue. But what could the Catholic 
perspective be on that issue? What could have Church’s social action 
activists do on such pertinent issues? Social action also has the 
responsibility to shape the public opinion harnessing the power of 
media. 

Helpless women lament that ‘Christian men have only clean collars and 
empty pockets!’ Rita, who was left alone by her husband after the birth 
of the second girl child, adds, “By my sweat, I will teach them to stand 
on their leg as far as possible.” Many baptized Catholic women who 
belong to the Church are undergoing similar problems like this.  

Our social action needs to go beyond the conventional thrusts to meet 
the new needs of suffering people. A Pope who has the sensitivity to 
offer showers for the homeless near the churches becomes our 
inspiration.  

This issue of Cumin covers the media’s role in social apostolate. Media 
should expose every atrocity done to women of every age who is unsecure 
in familiar as well as strange places. When men forges groundless rationale 
for women being attacked and abused we cannot but ask the question “Are 
we still in Stone Age?” (The ToI/ 31-10-2014). Let this Christmas ring the 
bells of liberation for the suffering, poor and the marginalised and be it a 
shower of blessing for all. 

Sr Ranjana Thomas  
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Farnesian Lilly of the Valley 

Sr. Cicily Mathew 

In the valley of Rapallo 
Bloomed a beautiful Lilly 
Nourished and cherished by 
the family of Morello 
That feared God immensely 

Simply and pure was her attire 
Noble and pious were her thoughts 
She was moved with ardent desire 
To serve God in poor, lowly hearts 

Seeing Jesus on the cross 
She was moved with emotions 
Worldly values she said goodbye 
And longed to embrace her Lord on the cross 

Determined to be a nun and saint 
She turned to stone unturned  
To achieve her goal to be a saint 
Prayerful and calm she remained 

Worldly doors were closed for her ways 
She found the URSULINE order 
Finding God’s will on her ways 
Heaven found ways for our order 

Cheer up! Ursuline daughters  
She pleads for us in heaven 
Ours is the order which began in heaven 
And spread though the world 

Wife, widow and nun 
Active, contemplative and both 
You understand the struggles of women 
And pleads for us in heaven 

Love of God and humanity  
Is our motto and charism 
Let God be with us,  
To carry out His mission on earth. 

 

Dear Friends, 

         A Joyous and Peace filled Christmas to you! 

I am pleased to send a message to all the readers of 
CUMIN, as we prepare to celebrate the Holy Feast of 
Christmas. Christmas is the celebration of the breaking 
of God into our lives through the birth of Jesus. We 
read in John’s Gospel: 

We have seen with our eyes his glory, The glory of the 
only begotten Son of the Father Who was full of love 

and truth. (Jn. 1,14) 

Yes, we too have seen with our eyes God’s glory – 
expressed in the eyes of those whom we are called to 
serve, we see him present in everything, in the beauty of 
creation, with the eyes of faith we see him all around.  It 
is our privilege to know him, love him and serve him. 
With heart full of joy we sing aloud like Simeon: 
“....Now you are dismissing your servant in peace 
according to your word; for my eyes have seen the  
salvation ....”(Lk.2, 29-30) 

We pray to the KING OF PEACE- Today more than 
ever the innocent ones are made to suffer by the 
powerful; there is so much of greed, competition, war 
all over, presently we hear the cry of the suffering   of 
the innocent people in the Middle East. We pray to the 
KING OF PEACE to bring peace into this war stricken 
world of ours as we celebrate Christmas this year 

We pray -Be born in us Incarnate Word- so that we be 
empowered to witness and share his LOVE and PEACE 
to all. I pray for you and wish you the rich blessings of 
X’mas season, may these blessings be with you 
throughout the coming New Year! 

Sr. Elvira Mattappally                                                                                   
Superior General             Date.25.12.2014 

See His Glory… 
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The word Communication derives from Latin 
commūnicāre, meaning to share. Our popes have 
emphasized the need to harness the power of the media as 
an “influential and appreciated resource for building the 
civilization of love through a constructive presence and a 
positive perception of the media in society” (WCD 2006). 
The digital environment has become “part of the daily 
experience of many people, especially the young” (WCD 
2013). The digital devices are not primarily instruments 
of utility for the young generation but are part and parcel 
of their lives. 

Communicating God’s love and message of Christ is the 
central mission of the Church. Through social apostolate 
the Church extents the merciful and caring hands of Jesus 
who wants everyone to experience his 
love. We reach out to our neighbours 
just like the good Samaritan did to heal 
their wounds and take them to heart.  

However, in an era dominated by 
communication media, and as we 
engross ourselves more into that day by 
day, we tend to distance from our 
neighbour. Though communication technologies should 
help us to know each other better and faster by making 
the world a “small global village,” ironically it can be 
observed that immersing in the media we are increasingly 
shrinking to our own smaller worlds. Indeed pope Francis 
reminds us that media can help us to feel closer to one 
another, creating a sense of the unity of the human family 
which can in turn inspire solidarity and serious efforts to 
ensure a more dignified life for all (WCD 2014). 

To evangelize means to promote the communion of 
people through the proclamation of values of the 
Kingdom. The missionary or pastoral apostolate is not 
limited to the religious-spiritual dimension; rather it is 
aimed at the holistic liberation of every human being and 
the universe itself into the freedom of the children of 
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God, created in the image and likeness of God who 
is communication and communion. Therefore we 
should imagine that a communicative Church means 
a more missionary and pastoral Church (Palakeel 
2006). Media and communication can help other 
ministries of the Church to more effective, hence it 
can be at the service of all other ministries.  

The revolution, taking place in communications 
media and in information technologies challenges us 
to enter into dialogue with peoples and to help them 
encounter Christ. We need to respond to that 
challenge with fresh energy and imagination as we 
seek to share with others the beauty of God. Pope 
Francis reminds us not to be mere administrators but 
to be permanently in a state of mission throughout 
the world (Evangelii Gaudium).  

The Ursulines of Mary Immaculate (UMI) traces its 
origin and founding Charism to the figure of Bl. 

Brigida of Jesus. God, in inviting 
her to the active apostolic life, 
communicated to her beyond doubt 
that she began a foundation and 
God’s call to her consisted of a 
simple expression “come out and 
save souls.” The first 
communication of God to the 
Foundress, touches all aspects of 
human existence even though 

limited in expression and intensity by the conditions 
of the day.  

Our Foundress identified herself with the Christ 
Crucified and in this 21st century, the hallmarks of 
every UMI is the ability and willingness to reach out 
to the poor, identify with them and work for their 
liberation and this would be a sign that we recapture 
and re-live our Charism today. Following in the 
footsteps of our Foundress, the UMIs form 
spiritually and apostolically vibrant communities 
being “open to the voice of God and of His people.” 
It is our endeavor to open new missions and develop 
challenging activities to extend the Kingdom of God 
among the people.  

Communication and Social 
Apostolate 

Sr Kusum Antony UMI 
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Media’s constructive role in 
empowerment 
Odisha Diary | Nov 17, 2014 

Stories on women should be handled deftly with care 
and caution by media keeping its professional ethics 
intact. This was a prominent view expressed at a state 
level seminar on “ Women Empowerment and Role 
of Media” organised in Sambalpur, Orissa. 

2

Empowered women show way to 
success  
ANI | Nov 18, 2014 

Indian women create a vital opportunity for the 
social and economic development of India, is 
gaining wider acceptance, is something to be proud 
of. The status of women in India has been subject 
to many great changes over the past few millennia. 
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Mobile phones and Internet has penetrative presence 
in urban as well as rural areas of our country. Almost 
everyone in India owns cell phones and handles them 
easily. A vast population of India is now connected 
through Internet. Internet giants such as Google and 
Facebook are trying to make a complete digitally 
connected world in a few years. Common people use 
these facilities not only for their personal 
communication but also for business, agriculture, 
shopping and for their various daily activities.  

UMIs need to discern the priceless value and 
innumerable possibilities these media technologies 
offer for our apostolates. There are a couple of 
reasons for using media effectively in social 
apostolate.  

1) It increases the number of people contacted and 
networked. Connecting through media we can help a 
larger number of people than what we serve today. 
Mediated communication transcends space and time. 
That means these media help us to serve more people 
and offer continuous help to them beyond time and 

Tend My Flock To be a compassionate leader in social 
apostolate one needs to maintain deep 
connections with the least of Jesus. Peter the 
apostle exhorts, “Tend the flock of God that 
is your charge, not by constraint but willingly, 
not for shameful gain but eagerly, not as 
domineering over those in your charge but 
being examples to the flock” (1 Pet 5:2). 
According to Pope Francis ‘tending the flock’ 
means 3 things - welcoming, walking and 
staying with the flock. Pope challenges the 
Bishops and priests by telling that the 
shepherd must have the ‘odour of the sheep’. 
Hence developing a close relationship of 
trust, respect and understanding with the 
people who are entrusted into our care is very 
important in the social apostolate too.   

1

Inspired by the love of our foundress towards the Crucified 
Lord and the suffering humanity, the UMI sisters engage in 
social apostolate intensely. Any work done to the needy in 
the society is done to Jesus as he identifies himself with the 
hungry, thirsty, naked, sick and so on (Mt. 25:40). The 
marginalized sections in the society are the true 
beneficiaries of our social apostolate as presented by the 
Gospel. 

When we reach out to the needy as compassionate 
messengers who walk and feel with the people, we 
transform the society and become builders of the Kingdom 
of God. We are not simply the distributors but persons who 
help to rebuild their brokenness, channelize their human and 
social resources and make them collaborate in their 
progressing growth. We relentlessly strive to eliminate 
poverty, discrimination, injustice, oppression and human 
rights violations from the society. We promote resources 
and capacities of people who are voiceless and powerless. 
Thus we become activists who have the smell of the sheep. 

Making networks of people is considered to be the most 
efficient empowerment tactic in the age of social media. 
Astonishingly, new media open a vast door in front of us to 
connect with people across the world.  

Media for Social Transformation 
Sr Ranjana Thomas 

 

Making networks of people  
is considered to be the most efficient  

empowerment tactic in the age of social media. 

Cont. Pg. 5 
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space.  

2) It can reduce the number of our sisters involving in social 
apostolate without reducing the quality and quantity of our 
ministry. We often find it difficult to reach as many people 
as we wish because we ourselves do not have sufficient 
members to work in social apostolate.  

3) Media can be used for better coordination and 
information dissemination. As almost all are using mobile 
phones we can monitor and direct our animators for an 
effective work. Similarly we can reach out to our target 
audience directly through the short messages. Providing 
right information in right time can better many people’s 
lives.  

4) It is relatively cheaper but effective. Social media is 
cheaper. Internet also is relatively cheap now and is going to 
be cheaper in future. If properly used social media is very 
effective in networking and coordinating the weaker sections 
of the society. 

5) Finally, media 
shall be used to 
shape the public 
opinion. Along with 
empowering the 
weak, we also need 
to purify the 
conscience of the 
mainstream public. 
Media as well as 
education are the 
only way for that. 

However, without some basic training one would not be able 
to handle media for social causes. The animators and other 
staff also shall be trained in media. Animators also can be 
trained as good users and producers of various media in 
order to reach out to their own people. Those people who 
require our help in using media should be supplied the same.  

However, we should be cautious about two things when 
handling social media. 1) Physical gatherings and programs 
of our beneficiaries shall be given importance over mediated 
coordination. 2) We should be aware of the risks of using 
online media such as online fraudulence, cyber crime and so 
on and teach others to use it responsibly. 

It is high time for us to revise our methods of social 
apostolate. The media can create networks of people. But the 
most transforming effect UMIs can create is that media can 
be used to create network of love and service of the people 
we serve in villages and cities. 

Media in Social Apostolate 

Radio and TV in cell phone: 
Today most people access their 
favourite TV and radio shows in 
their mobile. Supply information 
about programs and encourage 
people to watch/listen to such good 
programmes.  

Media as educational space: Media can be very 
effectively used as an instructional space and 
information dissemination channel.  

Access of 
information: Today a 
lot of information can 
be accessed via 
Internet right in their 
mobile devises.  

Social networking sites and mobiles 
phones: 

1) Emergency calls: Mobiles can be 
used for making emergency calls for 
personal safety and public help.  

2) Online Discussions: Skype, 
Facebook and Whats app can be used 
for online information dissemination 
as well as tele-discussions. These can 
be used also for sending inspiring 
thoughts to our audience. 

Public opinion: 
Shaping good public 
opinion shall be 
considered a prime 
responsibility of 
social action 
activists.  

Short stories: Present generation prefers stories 
that are short. The new media presents events and 
news stories in small and short format. We need 
to be creative and fabulous in telling relevant 
stories to our target audience. Let our stories not 
only interest them but also inspire them.  
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who are weak 
and from the 
society that 
makes them 
weak. No one 
can bring the 
people out from 

their 
wretchedness 

but only they 
themselves. 

Someone else 
eating for a 

hungry person does not quench her hunger; she has 
to eat for herself to fill her stomach! Contemporary 
social action founded on the principle in which 
nothing is distributed but people are awakened and 
empowered with information and knowledge to 
stand on their feet and act for their own rights and 
development. 

Social agencies can facilitate bringing 
out people from their social stigmas to 
a certain extend. This will help them 
come out of their silence, become 
aware of their weakness, and raise 
their voice to fight for their rights. It is 
a herculean task and challenge as 
these are stuck to their conventional 
customs, ethos and practices.  

Media has a great role to highlight the 
shifts in the society as well as educate 
these weaker sections about their 
plight and rights. It has a constructive 

role to play for the society as it can communicate the 
message to larger audiences in no time. Media can 
be used creatively and constructively to explore and 
address the grave social issues facilitating social 
justice to the people. The Catholic religious who 
engage in social apostolate have a responsibility also 
to harness the potentials of media for a better 
society.  

Who Will Awaken? 
Sr Philo Jose UMI 
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What striking news you often come across on your T.V 
or radio or in newspapers?  It’s the usual rotten politics, 
heart wrenching calamities, accidents, horrendous 
murders, robberies and now a days many rape cases as 
well. 

Current social issues along with political issues are 
highlighted more in media. Social awakening and 
courageous media together facilitate to uncover social 
evils and stigmas than never before. Often times the 
victims are weak while the predators are strongly backed 
up by muscle-money-political powers. The weaker 
sections are to be helped to come to the fore and stand on 
their legs. 

Government organizations and NGOs are doing a lot to 
make changes in the lives of the people. 
Though there are some visible changes in 
the society rampant corruption, social 
negligence and hard heartedness of the 
people do not help radical shifts in the 
society. Catholic organizations do 
significant work by empowering vulnerable 
sections of the society to act for themselves. 

However, there are areas which many 
NGOs as Governmental organizations do 
not like to attend such as HBR for the 
disabled, care of the old and sick, and 
empowering of the socially marginalized. 
The caste system and other exclusivist 
mentalities are still prevalent in many parts where we 
work. A social awakening is relevant and necessary for a 
sane society. 

For quiet some time empowerment was conceived as 
distribution of resources to the weaker sections. 
However, this has not found fruits adequately. Change 
has to emerge from within – both from the individuals 

Media has a great role to 

educate the weaker 

sections about their 

rights. The Catholic 

religious who engage in 

social apostolate have a 

responsibility to harness 

the potentials of media 

to make Kingdom of 

God experiential to 

them. 
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Pope Francis orders 
showers for homeless  
Catholic Online | Nov 16, 2014 

Pope is arranging showers for the 
homeless attached to Churches in 
Vatican. The person in charge of 
distributing alms on the Pope's 
behalf, Bishop Konrad Krajewski 
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recounts that the homeless man, 
named “Franco” brought up the 
need for cleanliness. "Nobody dies 
of hunger," Franco said, “but there 
are no places to go to the bathroom 
and wash.” This came as a surprise 
as many had always assumed that 
food was the number one concern. 

A dozen parishes in the Roman 

3

neighborhoods most frequented 
by homeless people are also 
adding showers, paid for by the 
Pope. 

Among other initiatives the 
Sant'Egidio Community has since 
published an updated handbook 
titled “Where to eat, sleep, 
wash.” 
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Women Empowerment  
Via Media 
 

Sr Tisy Jose, UMI 

2

media the people come to know about the trials and 
triumphs of women, their worth and the reason why a 
society ought respect and safeguard women folk. 
Whether through the radio, television, newspaper, 
Internet or social media, people are always connected 
to some form of media to learn, to communicate their 
views, share and exchange ideas and are greatly 
influenced by what they see, read and hear.  

Employment of women in the media is comparatively 
low in India particularly in 
decision-making levels. Men not 
only lead women in absolute 
numbers but also constitute the 
bulk of the management and top 
editorial ranks everywhere. This 
has to change. The Media can 

and should play an enormous role 
in promoting gender equality and 
women's empowerment and gently 
shift the focus of women and men 
to change their views and 
perceptions of some of the most 
important issues that affect girl 
child and women.  

Media should stop stereotyping 
women and sell them as sex 

symbols. Instead they ought 
dedicate segments on running 
stories highlighting the 

achievements and successes of women in various 
fields. Social media is a fast, efficient way to get a 
message out, and if you have a great message then 
viral it goes.  Everyone can use more social media to 
help enhance women’s position in India.  Airing 
episodes of various initiatives being taken to elevate 
women’s position in society, highlighting the 
challenges faced by women, their role in society, the 
need for their social and economic empowerment, 
participation in public life, domestic violence, sexual 
harassment and family relationships. 
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In the rhetoric of the Information Age, the magic of the 
media have become central to everyday life of the people. 
“Medium is the message” just because constantly we get 
shaped albeit unknowingly by the media we use the most. 
It’s the media-matters that matter the most as it’s media 
that inform and influence, motivate and manipulate, 
educate and entertain, form public opinion, persuade and 
finally bring about social change. However, unfortunately 
this vehicle of social change has been highly male-
dominated, relegating women to the periphery. Women-
specific issues seldom merit the 
headline, front page or the editorials 
of newspapers nor are gender-related 
matters deemed a ‘good copy’. This 
gender-bias of media is obvious in 
the ‘sensationalized, politicized, 
trivialized or distorted image of 
women often painted by the media.   

Women empowerment as a concept 
was introduced at the International 
Women’s conference at Nairobi in 
1985. The conference defined 
empowerment as a redistribution of 
social power and control of 
resources in favour of women. There 
is no better tool in empowering 
women than media. In the past, 

women were not in the field of mass 
media whereas now they are taking 
active role in all fields of journalism. 
No wonder, empowerment of women has enhanced with 
the active participation of women in a predominantly male 
dominated Indian society. The role of women in top 
positions in the corporate world and self-help groups in 
villages has been made possible due to the efforts of media 
highlights. 

Equality and women’s empowerment requires strategic 
interventions at all levels of mass media programming and 
policy-making. The Media plays an important role in 
women's empowerment which may not be always obvious 
on the surface. It is through the various mediums of mass 

It is through the mass media the 

people come to know about the trials 

and triumphs of women, their worth 

and the reason why a society ought 

respect and safeguard women folk. 

Empowerment through solidarity, 
Painting by Cheryl Braganza 
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Devoting 20 years in Social Action, Sr. Leoni UMI reaches 
out to 57 villages. She and her programme manager Mr. 
Ambuj Kumar were very happy to tell the marvelous story of 
how they have brought up around 20 villages in the process 
of development and women empowerment. They could help 
at least a few girls who have come out of their village for 
higher studies such as nursing and other professional 
courses. Sr. Leoni seems to be happy and contented to tell us 
a few more things about the relevance of social apostolate in 
the district of Kanpur, U.P. 

Who are the main target group of your service and what 
programs do you offer them?  

I address and cater to various groups of women and children. 
Integrated Community Health is the primary program I 
directly offer these groups.   

Which are the ways you approach the women in the 
villages? 

At present I have a team of 18 persons working with me. We 
start visiting the villages and create a good rapport with the 
women and families. We do awareness programs through 
puppetry, street play, folk songs, etc. Slowly, they show their 
interest to do something and we help them to create Self 
Help Groups (SHG), a platform for their voice heard and a 
source of income for them. SHGs are helpful for self-support 
through loans for the persons in the group. The main purpose 
of this group is the social, economic and political 
empowerment of women and we found it a great help for 
them and they benefit from it a lot. 

SHG, a platform for women’s 
voice in the villages 

Interview with Sr Leoni 
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How does the UMI congregation support and involve in 
this field of work? 

I am supported and encouraged by the congregation to 
certain extend. I feel, the authorities have to think and see 
about the continuation of this apostolate. How far I can run 
it…? I will continue doing this as far as I get the support of 
the appointed laypersons. 

In the media context today, is there any possibility to 
reach out through modern technologies or media? 

We were trying to hire T.V and generator to show 
something to the villagers sometime back. But you know 
the visual habits of people are evolving. They like to get 
clear messages through alternative media, which they are 
much at home with. More than media we cater to their 
needs on a priority basis.  

Do you think that the modern media can do something 
more for these poor people who have no voice? 

Of course, if the media takes little more interest to become 
the voice for the voiceless lot of development and 
empowerment may happen in the villages. Media people 
may please 
come and see 
the villages 
then they 
would 
understand 
the changes 
we brought 
about. They 
would also be 
surprised to 
see how 
Bharat remains even in this 21st century of achievements. 
Media people go after glamour and power and do not 
sufficiently care for the ordinary rural folk who are still 
starving, who have no drinking water, no electricity and 
some are still illiterate.  

What are the visible changes in the life of these people 
as the result of your work? 

Our ladies are empowered and today they are becoming 
panchayat members, Pradhan, etc. 90% of the children 
especially the girls are going to school and less infanticides. 
So I can say, lot of empowerment has come in many 
villages today, after 10-20 years of continuous follow up 
and encouragement. 
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